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34  THE FINE PRINT 
Web Accessibility and the ADA
Brian Powers emphasizes being proactive and making 
your website ADA accessible—before the threat of a 
lawsuit comes your way. 

38 TECH TALK 
Boost Your Google Business Profile 
Your Google Business Profile is the first information 
viewers will receive in a Google search, so make a  
strong impression. Cheryl Sleboda tells you how.

40  SOCIAL CONNECTION 
LinkedIn as a Business Tool
Cheryl Sleboda helps you become a super networker 
using LinkedIn to keep up with what’s happening in  
our industry.

42 EXTEND & GROW THROUGH SOCIAL MEDIA  
WHAT ARE PEOPLE SAYING ABOUT YOUR BUSINESS?
Social Media Listening and Monitoring  
Besides marketing your business on social media, wouldn’t 
you like to know what people are saying about it on social 
media? Teresa Coenen explains how to find out.

47 Advertiser Index 

48  Help Families ‘Rehome’ a Treasured 
Collection  
Deb Messina advises how to help a family deal with the 
treasures that a maker has left behind after a lifetime  
of creating.

50  PROFITABLE PROMOTIONS 
8 PROMOTIONAL IDEAS
Local Quilt Shop Day, January 27, 2024 
Deb Messina gives an overview of Local Quilt Shop Day 
and shares eight ways you can use this special day to 
have fun and increase sales.

4 Members’ Favorite Benefits  
Are you using your FabShop membership to the fullest? 
Review the many benefits, see if you’re missing anything,  
and start taking advantage today.

6 Promotional Calendar Ideas
Use these calendars to help you plan themed events  
and classes in your shop. 

10 TAKE CHARGE 
Prioritize Data Analysis and Boost  
Your Profits
Lisa Furleigh outlines the data analyses to look into  
regularly, to run your business efficiently and profitably.

14  SELLING SEWING MACHINES 
The Importance of Online Demonstrations  
Amy Baughman spells out eight reasons to give online 
demos a try, even if you don’t plan to sell machines online. 

18  HARSH REALITY 
YOUR PURCHASING BUDGET
Open-to-Buy Basics 
Laurie Harsh guides you step by step in developing a 
purchasing plan for your shop, so you buy to support 
sales, not merely to fill space. 

22  PARTNERING WITH CHARITIES 
Make a Difference and a Profit
See how a shopowner in Tennessee combined support  
for a local charity with a business-building event in her 
shop. How might you apply what worked for her?

26  SPECIAL FEATURE 
Block-of-the-Month Programs 
Check out this range of styles, designs and colors of  
BOM programs to captivate your customers now and  
in the new year. 

28 Running a Successful BOM Program 
Jerry Stube speaks from experience in sharing tips to help 
you manage your BOMs successfully, whether in-store  
or online.

30 TAKE CHARGE 
Cybersafety for You and Your Customers
Lisa Furleigh specifies basic actions you can take to keep 
your online accounts safer, and also to make it harder for 
bad actors to gain access. 

ON OUR COVER
Ethereal
IN THE BEGINNING FABRICS 
Jason Yenter captures the very essence of the word 
“ethereal” in this unusually delicate and refined collection 
of florals. 
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