The Impact of Partnering
With Local Businesses

Research shows that community engagement and strategic
alliances significantly outperform solo marketing efforts in
acquiring and retaining customers. Partnering with local
businesses is a statistically proven growth engine.
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o SALES CONVERSION Businesses that engage in cross-promotion see
53 /o Involving a partner makes a 20-30% increase in new customer acquisition.
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close and 46% faster to
finalize.

More likely
to close a sale

2576

Higher
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PROFITABILITY
Referred customers—
often a by-product of
local partnerships—»bring
in profit margins roughly
25% higher than other

customers.
Customer Retention Rate
CUSTOMER TRUST
70% of consumers prefer shopping at businesses that
CUSTOMER RETENTION support other local businesses. Furthermore, 85% of
Customers acqu|red through |Oca| consumers are more I|ke|y to Support a bUSineSS that

relationships often have a 37% higher actively engages with its local community.

retention rate compared to those
from traditional advertising.

THE "HALO EFFECT"

Strategic local partnerships transfer trust and
credibility from one brand to another; 63% of
customers are more inclined to trust a brand
when it partners with one they already know.

63%

Brand Trust

5.4%

Revenue Growth

BUSINESS RESILIENCE

96% of small business owners agree that community
engagement directly supports their success, and 80%
state it has a significant impact on their company’s
ability to flourish.

REVENUE GROWTH
Companies collaborating with
partners to expand their customer
base achieve an average revenue
growth rate of 5.4%, compared to
3.5% for independent operations.
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